


PCG	
  Campaign	
  
Launch	
  

Campaign	
  components,	
  from	
  soup	
  to	
  nuts;	
  last	
  minute	
  details;	
  your	
  ideas	
  
December	
  15,	
  2011	
  

Jordan	
  Marshall,	
  Cassandra	
  Stalzer,	
  Laurie	
  Wolf,	
  Suzanne	
  Lagoni	
  



Paid	
  media:	
  
•  Television:	
  
•  Dec.	
  19	
  thru	
  Feb.	
  6	
  (in	
  progress)	
  
•  Statewide	
  cable,	
  Anchorage	
  

network	
  and	
  cable,	
  Fairbanks	
  
network,	
  Juneau	
  network,	
  KAKM	
  

•  Avail	
  on	
  YouTube	
  (youtube.com/
pickclickgive)	
  

•  	
  	
  
•  Radio	
  PSAs	
  APRN,	
  CoastAlaska:	
  
•  Nov.	
  25	
  thru	
  mid-­‐Feb	
  (in	
  progress)	
  
•  Three	
  versions	
  featuring	
  three	
  

cause	
  types,	
  funder	
  credits	
  

-­‐-­‐MORE-­‐-­‐	
  



Paid	
  media:	
  
•  Newspaper	
  Insert:	
  
•  Jan.	
  1	
  -­‐-­‐	
  103,000	
  pieces;	
  

8-­‐	
  pgs;	
  lists,	
  photos,	
  
stories,	
  how-­‐to,	
  funder	
  
logos	
  

•  Anchorage	
  Daily	
  News,	
  
Fron[ersman,	
  News-­‐
Miner,	
  Juneau	
  Empire,	
  
Peninsula	
  Clarion,	
  
Ketchikan	
  Daily	
  News,	
  
Arc[c	
  Sounder,	
  Kodiak	
  
Daily	
  Mirror,	
  Dutch	
  
Harbor	
  Fisherman,	
  
Tundra	
  Drums,	
  Bristol	
  
Bay	
  Times,	
  Valdez	
  Star	
  



Paid	
  media:	
  
Online	
  Campaign:	
  
•  ADN	
  drop	
  down	
  display	
  ad	
  –	
  Jan.	
  1	
  and	
  Jan.	
  2	
  -­‐-­‐	
  ADN	
  display	
  ad	
  –	
  Dec.	
  19	
  thru	
  Jan.	
  23	
  

•  Online	
  Google	
  AdWord	
  Search	
  -­‐	
  Dec.	
  13	
  thru	
  March	
  31	
  



Paid	
  media:	
  
•  Online	
  Google	
  Display	
  -­‐	
  three	
  cause	
  type	
  
landing	
  pages	
  -­‐-­‐	
  Dec.	
  13	
  thru	
  March	
  31	
  



Social	
  media:	
  
•  Facebook:	
  Confessional	
  –	
  ask	
  

Alaskans	
  to	
  confess	
  their	
  support	
  
for	
  an	
  org	
  or	
  cause.	
  	
  

•  Three	
  prizes	
  awarded	
  in	
  random	
  
drawing	
  from	
  par[cipants	
  (Dec.	
  19	
  
thru	
  Jan.	
  15)	
  

•  You:	
  ask	
  your	
  “fans”	
  to	
  confess	
  and	
  
take	
  part	
  

•  You:	
  tag	
  @pickclickgive	
  in	
  status	
  
update	
  

•  You:	
  respond	
  to	
  survey	
  and	
  share	
  
your	
  social	
  media	
  info	
  so	
  we	
  can	
  
build	
  a	
  network	
  



Public	
  rela[ons:	
  
•  Press	
  Releases:	
  
•  October	
  2011	
  –	
  Contribu[ons	
  to	
  Organiza[ons	
  Release	
  

(delivered)	
  
•  December	
  23-­‐31,	
  2011-­‐	
  Survey	
  of	
  Alaskans	
  actudes	
  toward	
  

giving,	
  promote	
  PCG	
  campaign	
  goal	
  
–  January	
  9,	
  2012	
  –	
  Progress	
  Report	
  release	
  
–  February	
  2012	
  –	
  Organiza[ons	
  invited	
  to	
  apply	
  for	
  2013	
  PCG	
  
–  February/March	
  2012	
  –	
  Dona[ons	
  Surpass	
  2010	
  Level	
  
–  March	
  26,	
  2012	
  –	
  Only	
  A	
  Few	
  More	
  Days	
  to	
  PCG	
  
–  April	
  2,	
  2012	
  –	
  Final	
  Tally	
  on	
  Dona[ons	
  Pledged	
  
–  Aug.	
  15,	
  2012	
  –	
  Last	
  Few	
  Days	
  to	
  Add	
  a	
  PCG	
  Dona[on	
  to	
  PFD	
  

Applica[on	
  



Public	
  rela[ons:	
  
•  Buzz	
  in	
  Background:	
  
•  Alaska	
  Aces	
  playing	
  PSA	
  on	
  Jumbotron,	
  incl.	
  in	
  
program	
  

•  AK	
  lawmakers	
  newsleder	
  /	
  email	
  content	
  
•  Banners	
  circula[ng	
  at	
  events/available	
  for	
  loan	
  	
  
•  Alaska	
  Center	
  for	
  the	
  Performing	
  Arts	
  Skybridge	
  
•  Billboards	
  
•  Commercial	
  Radio	
  PSAs	
  	
  Dec.	
  15	
  to	
  Jan.	
  15	
  
•  Things	
  nonprofits	
  are	
  doing	
  in	
  their	
  communi[es	
  



Public	
  rela[ons:	
  	
  
•  Targeted	
  Outreach:	
  
•  Faith-­‐based	
  PCG	
  customizable	
  flyer	
  to	
  
congrega[ons	
  –artwork	
  available	
  for	
  local	
  
customiza[on	
  



Public	
  rela[ons:	
  
•  Speakers’	
  Bureau:	
  
	
  Coordinated	
  opportuni[es,	
  speakers;	
  talking	
  points	
  -­‐-­‐	
  

•  Annual	
  email	
  from	
  the	
  Govenor	
  to	
  PFD	
  filers	
  

•  PCG.org	
  	
  
	
  Updates	
  to	
  blog,	
  PR,	
  lists,	
  PSA,	
  etc.	
  	
  

	
  	
  	
  
•  Radio	
  Talk	
  Shows:	
  
	
  Coordinated	
  opportuni[es,	
  speakers;	
  talking	
  points	
  -­‐-­‐	
  



Public	
  rela[ons:	
  

•  Promote	
  financial	
  goal	
  secng	
  
–  Outreach	
  from	
  program	
  partners	
  to	
  nonprofits	
  



What	
  you	
  could	
  be	
  doing	
  now	
  

•  Newsleders	
  
•  Talking	
  with	
  media	
  
•  Uncover	
  local	
  opportuni[es	
  for	
  promo[ons	
  like	
  

billboards,	
  speaking	
  engagements	
  
•  Every	
  [me	
  you	
  are	
  in	
  a	
  room	
  with	
  more	
  than	
  3	
  people,	
  

find	
  a	
  way	
  to	
  men[on	
  PCG	
  
•  Par[cipate	
  in	
  the	
  Facebook	
  Confessional	
  
•  Discussing	
  collabora[on!	
  
•  Donor	
  stewardship	
  



Upcoming	
  Webinars	
  

January	
  10	
  
Class:	
  Check	
  in	
  –	
  what	
  we	
  know.	
  Hear	
  a	
  campaign	
  update.	
  
Learn	
  what	
  you	
  could	
  be	
  doing	
  now.	
  
Time:	
  12:00	
  -­‐	
  1:00	
  

March	
  8	
  
Class:	
  Preparing	
  for	
  a	
  final	
  push.	
  Hear	
  a	
  campaign	
  update.	
  
Learn	
  what	
  you	
  could	
  be	
  doing	
  now.	
  
Time:	
  11:30	
  -­‐	
  12:00	
  

March	
  27	
  	
  
Class:	
  Wrapping	
  it	
  up.	
  The	
  sta[s[cs	
  as	
  we	
  know	
  them.	
  
Hear	
  a	
  campaign	
  update.	
  Learn	
  what	
  you	
  could	
  be	
  doing	
  
now.	
  
Time:	
  11:30	
  -­‐	
  12:00	
  	
  



Thank	
  YOU!	
  


